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A (KSA) = ] Ilp
ZHzx71g Content Planning Theory

AESE Yoo S0 7 ¢l Zel= 7] Understand changes in content planning du
F5o &8s AE g WIS olsiati, AAl Al B43} e to the emergence of new media and de
AR (442) Q) ZRAE NP FI| Zelx 7]Eo) | velop practical capabilities in content plann

g A5 gaFs wjgsitt ing through analysis of actual cases and pr

ogress of personal projects.

2ArEy  AE 2EYHYI|YE Storytelling Planning Theory
@_;g o) T e 2ESEE 7189 A= -ef This course explores the theoretical backgr
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o2z wjAy A&z WES B3t} ound and practical methodology of storytell
SAYEL 2EGHY olojt]o] s EEE ing planning and strategy. Students will gai
AP A HAHL olssta, &322 |n an understanding of the entire process o
iz ALS YT ¢ J= 5HS 7] f storytelling, from idea development to ex
< T 9 ecution, and develop the ability to create
an effective content strategy.
2EZ P AdEHA3} Storytelling Practice and Advancement
B e 93 A3 Q& Ha} £3} | This course encourages specific storytelling
7 5o &tz Zul=Z 383l F tasks by utilizing humanities content relate
FE2EZ | A AHY 2Efdy FYL FE8H, oS d to local figures, history, culture, festival
43 (442) 7wmro g dto] HAASG R 5HS|s, and the like. It places emphasis on the
A3 4 e 2EfEyge A 48l advancement of storytelling, allowing for t
o 9A4E& = he full expression of literary creative abilit
ies based on this foundation.
3agE Cultural Tourism Theory
#3343 B35 oig A#AE vobsta # Understand the connection between touris
Fol dubAQl dAo] E31A whFol| w X m and culture and conduct in-depth resear
712 &= 93] s AZHow AFgTh E3 | ch on the impact of general tourism phen
(632) | mE #3Fo] glo} F3lo] EAS metsla | omena on cultural spillover. In particular, t
o) #HPd F&Fo7 ALs=dH EA he purpose is to identify cultural character
o] AUtk istics in all tourism and apply them efficie
ntly to tourism.
ICTEd 271§ ICT Content Planning
AP 8 REQ oMIEE o]s|stx & |This is a subject that allows you to unders
A AR A8 & e FHo|th o¥l tand events, which are an important part
EQl oojo} wFaEdE sty oW E | of tourism, and apply them directly to pra
#H4HY AF A dde wAE dFS s EO ctice. This subject allows you to learn abo
3t (442)  =H BPoWEN 220 F24S Lo} ut the importance of tourism event busine
B F e FEot ss by identifying the significance and rippl
e effects of events and highlighting their i
mpact on the development of the event in
dustry.
AR ZAZD=2719 Immersive festival contents planning
5G Aol Al Zel =<l Aztujto] 71| By combining realistic media technology, th
3 datg e Az #F Htided = e core content of the 5G era, with festiva
A3t s HEFoEH = FEHle ZAZ IS, a new tourism paradigm in modern soci
(42) "= FZsw AYZA Bl oulA ety, the purpose is to build a new type of
& & Qe AR S E=AMESL A | festival content and cultivate practical festi
S BA07 It val experts who can contribute to the dev
elopment of local festivals.
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