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Introduction to Hotel Management
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Classifications, history, characteristics of lod
ging industry with an emphasis on the wide
variety of career opportunities awaiting fut
ure hoteliers.

fotr | 2t
<

w1

Hotel Marketing
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Principles and applications of managing the
hotel marketing functions (environmental sc
anning, strategies and segmentation, market
ing mix, etc.) on a team project basis.




2% TKsh) #E59 | FE3)4A Subjects / Descriptions
sduAc A Hotel Brand Management
Z2HA0 e FAo7 A HAMT J) The learning objectives for this course are
1w y)|2 HIAlzo g¥x| Ay, Halze] A to have students to develop a consumer-ce
N AAY, BAce| 43 e HAce BY ntric gpproach tq building, rpeasuring and‘ e
(G23)  ® TRt Aust oS giE ojgE = valuating strategies that build brand equity
S HelTol 1S = 2 o ek T for new and gmstmg hotel brands anq ident
- ify important issues related to planning an
3l dohEth d implementing brand strategies for a diver
se group of marketing offerings.
SHIABAE Hotel Customer Relationship Management
A8 zEo] Alqt 14 FRKEE 7]& 129 & Principles of Customq Relatiopsmp Manage
433) 2 #Fge] W3 Blyoly ¥ AHHr|&S ment (CRM), emphasumg application of b1g
293 wABRABCRMS] 97 2 <o data and information technology for acquisiti
03 s on and retention of desired hotel customers.
SHAHAYFE Hotel Customer Behavior
s AHE AnAREEe] £ 7| Analysis of key concepts and issues relating
e U3 Ao o8] <oz Anjzte] ¢ [to custqmer behavior in thg hotel pusmess.
442 Ao A 1E9 Fo|Z2EY BT, T, o Emphasizing customer decision making proc
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ess, attitudes, perceptions, satisfaction/dissat
isfaction factors, learning and group influen
ces.






