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Living Lab Design
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In order to carry out Living Lab successfull
y, a design that effectively connects sophist
icated stakeholders and social issues is nece
ssary. Students will understand the concept
s, principles and design principles of Living
Lab, and points to be noted when performi
ng Living Lab.
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Design thinking for Social innovation
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Students will study design thinking used to
& | solve social problems. We look at examples
of innovation in various fields such as envir
onment, social exclusion, and community car
e, and look for solutions to social problems
found in the region. It is also a preparation
process for service learning on social value.
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Behavioral Economics and Brand Management
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Companies that are not trusted by customer
s cannot survive. Brand management is a t
ask of drawing voluntary participation to cr
eate a trusted company from a front-line e

2] | mployee who is facing customers to the pre

,| sident. Using brain science and behavioral e
conomics knowledge, we seek marketing, cu
stomer management, neuro-marketing and o
rganizational management techniques togeth
er.
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Social Issues and Trends Analysis
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Students learn how to predict future patter
ns and trends through social issues and env
ironmental analysis. Students develop the ab
ility to predict the future and plan accordin
gly through future forecasting methods such
as information gathering methods, environm
ental analysis, trend finding techniques, and
scenarios.
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Living Lab Project I
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It is a process of testing in living spaces w
here innovative solutions designed to solve
problems found actually work. Repeated exp
eriments are conducted to see if prototypes
applied with high-teches, nudge designes an
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HeA vHE Ay, gy A19S A3 d behavioral modification techniques can ac
o= o} g ZZAES ¢t | tually help solve problems. Each team carri
es out the project with universities and regi
ons as test sites.
AAFAEP AR A Fourth Industrial Revolution and Start-up
AFA %, HdolH, AFEQE Y, A l|1A] | The Fourth Industrial Revolution, represente
5o UHEE 48 AFJAEA | d by artificial intelligence, big data, the Inte
£ F43A4 WaA7l Joh o]¥3 7] | met of Things, and renewable energy, is ra
gale ZPEHZY2E F40=2 3 A2 | pidly changing the industrial structures. This
A3t & A9a4S zAs 9ok FUAE A | technological innovation is creating a new b
(352)  @nlgd Fui Lol FHoz © We # usiness environment centered on platform b
4713815 88 4 A A B Al | usiness. Entrepreneurs can take advantage
A olgd 7138 o] EAg, of more startup opportunities due to a shar
p drop in transaction and startup costs. In t
his course we explores these opportunities
together.
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