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[11] 3% S|4

AFAY
AB2z ) . -
% T Ksh) $Eg | FEFHA Subjects / Descriptions
PO Living Lab Design
ﬂt”f’ﬂg AgAor FYst7] 9eiA = In order to carry out Living Lab successfu
. E_EP ol #AA A} AB|EAS &3A O Ny, a design that effectively connects soph
S AAAN = AAZE Bastt 2w isticated stakeholders and social issues is n
(154) 7HL§F+ 4, e AAYe, =3 | ecessary. Students will understand the con
FA Fo HEO] st o)t | cepts, principles and design principles of L
iving Lab, and points to be noted when pe
rforming Living Lab.
A YR LAER 2 Social Innovation and Social Content
2R FHz2E F89 o9} FH| dfs) | Understand participation and promotion usin
A% olg@t. AgEA @RoMe A¥A A g social content. Through practical applicati
253) &< B3 AEEalel TAAQ WS € on in the field of social innovation, we exp
TF3ta AAITdxo] &8 58S /A lore concrete ways of social innovation and
84 . improve the ability to use social contents.
E]HJL% YA A ol Living Lab Facilitation
oA HHAS FH3tEA FHdeE o] Students learn basic knowledge, attitudes,
. HEA ZtE 71244, HE, 7]€ 5% ¥ and skills to be equipped as facilitators wh
712 o ~0] 1A 2A H2EHES F ile conducting living labs in the field. In p
(253) Wed 49 25 9 PP Es) & articular, as a facilitator, They will have t
Zog AIAE =& & 9JE 7|HWES 7} echniques to derive effective results throu
24 gh smooth communication and cooperation
with the residents of the test bed
N oy Technology convergence and creating shar
20 IJL3L 0 =
71es¥HIT RS ed value through
A | ARAU theFdt 71%& §@¥3tE Abal 71| We improve our ability to perform Living
@62 He SHEEkA, olF 7o F/7EAA Lab by learning thinking techniques that f
%z H2Y2~ 2dS $HsE A4S 58 use various technologies in the 4IR era an
g £ T9S FEAIG d establishing a shared value creation busi
ness model based on them.
73 A 2 91 &) Al 2] A o] 3 Economic Psychology of Human Behavior
AAYNE ARAE AgzF Q4E(HE%, | Students will understand psychological fact
ZHEA T, 322 9 &3] diste] o |ors (nstinct, heuristics, hormones, MEMEs,
ek, o xAge, A =o Tz habits) that determine economic behavior,
1z A¥EG AAA §9E3 zdH A0 studying the knowledges on brain science,
613) A, A=, uAE, g9 288 44 = cognitive psycholpgy, and Evolqtionary psy
FAA4Y of BN Bl N 2AAL o) chology. They will learn essenUaLbasm kn
29383 owledge about effects of economic incenti
=Y ves, reciprocal relationships, persuasion, m
arketing, and collaborative organizational ¢
ulture design.
AR A A AR A A Nudge Design in Design Thinking
A %=r9] BIT(Behavioural Insigt Team) <l|The UK’s Behavioural Insigt Team (BIT) or
(253) e FE5E 49T = dE ©d 719 ganizes various techniques that can induce
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Subjects / Descriptions

S MINDSPACE, EAST 59 7oz Ae
=AU AR Aol JEAAGd gk ¢
Ao A E@slA v, o] G342 Ideation
A e Ak ko] gk ol&r &
stk B BAoME Z2EEY Al &
$7hsd IR PFHed IHe HAEd

o

human behavior into Practical Tools such
as MINDSPACE and EAST. Design Thinking
starts with optimism about collective intelli
gence, but it requires understanding of hu
man judgment for more effective ideation.
In this course, We will practice the rich b
ehavioral techniques available for prototyp
e development.

A3}
(514)

A &7hs A HESGT ¥

Sustainable Development and ESG Management

A, A84, 844 ALTbed e Ay
g ESGA 92 214171 Hdhel BFoltt. A
E7hsde BAE A ol A
Bk Aok dasith & HAAA = o
SAFA AaA THAAEFH Anm A
gEjolof sk BelAd el EEFH o
BARD F sy HdEreE, A
AZA Tol gAY A, A s

ol 3} g,

ESG management including Economic, social
and environmental sustainability is the bigg
est topic of the 21st century. To solve the
problem of sustainability requires ecological
thinking. This course discusses the justificat
ion that should be transformed from profit-
oriented thinking to value-oriented thinking.
Understand the historical and philosophical
context in which one of the alternative eco
nomic models, the transition village movem
ent and the social economy, emerged.

A8
(352)

AR YA ZY

Fourth Industrial Revolution and Start-up

A&, HHolE, AbEdEl, Ay
A oz s 4t EE e A4dA
HAE FA4s M7 . o]
71E8Ne SRFH2UYLE FHOE T
Nz FHed<e A8 i ZdA
= AQHEH AAH L] FHoE o B
< A7 E 28T ¢ A HUH &
A M= ol 713 E o] BATI.

The Fourth Industrial Revolution, represent
ed by artificial intelligence, big data, the I
nternet of Things, and renewable energy, i
s rapidly changing the industrial structures.
This technological innovation is creating a
new business environment centered on pla
tform business. Entrepreneurs can take ad
vantage of more startup opportunities due
to a sharp drop in transaction and startup
costs. In this course we explores these op
portunities together.

71%

(532)

Contents of Historical Cultural Heritage

Historical and cultural heritage has differe
nt characteristics depending on the way of
life of human beings, so it is a basic appli
cation in the contents industry. In this cou
rse, students will grasp the meaning of his
torical and cultural heritage as cultural co
ntents and explore the use cases.

A8
(523)

Content and urban regeneration

ZA=GENA Y

A AR BEE + Ux AHA A
AN@FAHDE WLt 183 o8 4
AHOE 8T & YET SVET, A
HAAA, SAAY, ATHY Sl AR
ol o ol 8 WLk

Students learn basic ecological knowledge
(environmental ecology) that can be used f
or urban regeneration. It also broadens th
e understanding of policy projects such as
village creation, social economy, urban reg
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&4 KSA) FEg | FE5A Subjects / Descriptions
eneration, and social innovation.
29 YA FHE351 4 A Regional Innovation and Cultural Policy
St o] F AR oA F¥ E3## Understand the flow and characteristics of
HAE  AAo 523 EAL olasty @A A3 cultural policies promoted by the governm
(424) sta Qe BAAL A} EAste] A ent since 1945, and research and analyze
+ THAAE ALT F e $EHE 7] the current cultural policies to develop ne
== w cultural policies.
g A o) AL A | Presentation Creation and Pitching I
Zd=E 71881 AA AZFst7] YA | In order to plan and actually produce cont
yE © ZYAHA A ololEls AElste] A A ent, creative business items should be arra
(334) A9 84 =5 FA AW 55 FYs4A nged to request policy support or explain i
%o & Qg Zdx 7)8AZAM @E %5 nvestment. For content planners, presentat
g Zdx 7183 Yo £33 240] ion skills are an important element of cont
o} ent planning and start-up.
LR R Future Agriculture
UL Ao Axo|oy AA - A3 - | Agriculture was the basis of industry, but
712 Wl wel U Y93 o] the area and role of agriculture are expan
g - wslsla . o] FFo|A= AA |ding and changing according to economic,
712 9 SEvE 99 AR PR, P social and technological changes. Student
(623) s9, 42 AAEHAN ] HAH-ICT ¢ will learn the development process of agri
9 2 v sYol tal srEdr culture in the world and Korea, modern ag
riculture, agricultural life-ICT convergence
in the 4th Industrial Revolution era, and f
uture agriculture.
Ao m) st Aesthetic horticulture
W, 2, ¥, F 5 F8 AFE 714, This course covers the origin of major foo
Zx3l 42| 7%, AE9 yl®Fxz, & dcrops such as rice, barley, wheat and so
A At @ }\gﬂ-}\gg] A2 ABAEY, ybeans, the basis of varieties and breedin
L I 2 olop ) | & basic structure of plants, metabolism an
SAE | gy T TE W S AMBEASCN A7 hysiology, plant culivat ir
J , ‘*‘EH WAl 28] gat ol growth physiology, plant cultivation env
73953 f = AIA, P TH = "= lonment (soil, water, temperature, light, et
= A5 c.), cultivation management technology (ric
e transplanting, fertilization, weeding, pest
control, and harvesting).
AARATHEFLATFEE] World traditional food practical training I
e AaS UEste A% A F g o]23 Through the theory and practice of traditi
@71) AES FaA AARTAFA ek =4 onal food representing each country, Lear
2 olg)9t & 71829 7]&S sk5Ekeh | n basic skills along with a broad understan
ding of world traditional foods.
AMARATHFAFAF World traditional food practical training II
AaS Uxste A% A Fd g o]23} Through the theory and practice of traditi
AR AES Sl AAREAFA gk 24 onal food representing each country, Lear
@) & olsl9} A 71EAHQ] 7S sttt |n basic skills along with a broad understan

ding of world traditional foods.
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&4 KSA) FEg | FE5A Subjects / Descriptions
71e7EME Introduction to technology management
2 =g 7legale 7dte] 5= #ol9k| This course introduces creativity and innov
RE) A2 AnE AAEkar H4 7149 719 | ative thinking that are the basis of techno
532) AHEE 7R R u| 7]&E Ay Ha3h logical innovation, and deals with various k
thokgh 22 9 W Ed #a tE nowledge and methodologies necessary for
future technology management based on t
he latest articles and corporate cases.
4749 Quality Management
AEZAL W2 F Q= $£207 FA  This course is designed to introduce stude
A8 &a A&A" A e Y98l £A3 | |nts to Introduction to the theory and appli
(632) o]2% o] gdte] #EL AA B )4 F, cations of quality control techniques. Topic
Ao EN FANA7IHel tigk A |s include total quality management; Shewh
A E ShEdtt art control charts and process capability.
7NeZdE Technology start-up theory
7&AY 71 Ao Ardotold MAARE 3|1t explains a series of systems from selecting
T3} AE sk, 7l AFYEHE F38ke] AlE a business item for technology startup, starti
S JfEsta dAnjste dde Al~®S A ng a company, and developing and selling pr
A5 g =8 AAadold 719 B3 S oducts through technology commercialization.
(43) =3 71¢ Bz AYAYAMS ZA % In addition, basic knowledge and experience
A9 7199 AFES 93 712 A2 H} A for the success of start-ups, such as technol
d& OE ogy protection through intellectual property r
ights or confidentiality protection, and the pr
eparation of business plans are covered.
71978 A Al A Entrepreneurship and Ventures
AEe AARA7IES] HAYS F474 -S| Through the lively field experience of suc
S 7197H4Al gt 2 =AAANS 33 cessful young entrepreneurs, we will prom
g A71T " FY7EEA zEHok & 49 ote entrepreneurship spirit and challenging
(43) 2 "B=E F531 7199 AgF <7 | spirit, practical knowledge and attitudes to
ol thall 53te] Z TS w3ttt | be equipped as future venture enterpriser
and cultivate leadership by learning corpor
ate social responsibility management
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