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[11] 3= A
L
o~
& Z"](f('_s‘g)% #E9 | AEFHA Subjects / Descriptions
SEILSN YA E Fusion life style planning and practice
NN 58, NS, 71€2] sl o practice and learn the process of plannin
AE 2 godd 999 sjde] §§50 o= g and producing practical results by fusin
@52)  71gstn %ﬂ_‘@@‘ﬂ A}ES A#Fst= 3} g various concepts according to individual
& AdFsty gt ability, market situation, and technology c
hange.
SHILSERA=A v Y Lifestyle Trend Seminar
gho] ZAEtY o] FIFE A= A /\12‘4 E |This course analyzed and understand the
AE AT 2RE wAd EAS7A EA8132 micro trends from the macro trends affec
(352)  olgjsln, o3 EMNC=ZS z %ﬂ /\}iﬂl ting lifestyle. And based on the trend ana
Me EOH glo]| Z1EtY 713 A5 3} lysis, this course builds the foundation for
7125 . the lifestyle planning.
THILS/ G P 2ELU AR Lifestyle Planning Capstone Design
go) = ANAstAwsl, A3 sAM3l, 7|8k W | Understand the elements that move the i
289 3, 2na 374 58 AAZHOE FAL £ festyle trend by systematically investigatin
78 = | Astd ZelzxBd EREE F# ol g and analyzing changes in the market en
(‘5“3‘5) QAE oldfsta AA ZEAMEE 3} vironment, social environment, technology
A A7 M A& Auke Ad3ch | environment, and consumer environment,
and experience the overall production of
the project plan while promoting the actu
al project.
THILSHAU | 2L Lifestyle Design Basic practice
g, A4, A7 5 239 7]E 245 Based on the basic elements of form, col
ngo 2 wWsl Y, 43, vd, &%, or, texture and so on, it requires design,
7% 7&5, A, U¥] 5 2¥u)e xdo| A& formative ability, ability to express, thinki
(352) ] JFJ 1= Ol%’é‘}o% AAst= \“41} ng ability to create using the basic princi
"L ¥ 58, 29 58, A2 582 I |ples applied to the expression of form be
8= ‘EZE}. auty, such as change, unity, balance, prop
ortion, rhythm, emphasis, incremental and
contrast.
# o] olo|T]of b AHH Innovative Thinking
gaelaele Al Ae 93 thaksl o} | Design tasks involve creating various idea
ol g FH=dte Z“ﬁ olt}. ofo]t]jo}F | s in solving the problems. Students learn
S 9% god ofoltyoju S 93] | the innovative thinking for idea creation t
3 =F9 ofo]tyo]E mHSy] 9¢ thek | hrough several sketching techniques to pr
A ES g 2AAZIHE 93t gAQIESE )Y esent the created ideas. An advanced pro
‘:]_7]‘?-] @ep oI T AHT 71w el A {li‘% cess of the rendering methods and princip
o, HAH oz gaplotoltjol S MLatal A% les is mastered through design presentatio
ARl A2AANGH S %f{ A2 "9H-S n techniques, by which students can learn
93] ofo|t]o] =EWF-E AFHAUF how to convey the design idea and solve
el oAl ¢ *}31]9} AAske] WA the problems through the traditional sketc
o x=3 gz A elde] &3 hing technique; they also participate in tr
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&% KSA) #EY [ FEA Subjects / Descriptions
AFRE A7) 3 A 2AX9 7|9 | aining on innovative thinking in relation t
< F53 o the examples of product and interior de
signs. Moreover, students acquire the emo
tional sketching.
3042719 Cultural Design Project Planning
B35 ¢ I 5E5S ZAS 7S This course enhances planning skills to un
A& A *3 AANZ F e 7184 ml=E  derstand and detect the trend of culture,
718t E3 E}%ﬁ& 3} 7189 33} and then reinvent it. Through a series of
A% ayEs A}iﬂ] ATsty AAH o " F3) training, such as studying cases of various
(4D tAl 718 ololtolE AA FHEE A | types and methodologies in cultural project
& A4S AFoEN £ 9 #ZHA s, and actually presenting and implementin
y}u]z}‘ﬂ 7188 =18 £ 917 93 4| g practical culture design project ideas, stu
¥s 2ot dents are equipped with a capacity to han
dle more creative cultural design projects.
AHEAA @Y AL UX design
AHgaL A garele] sfdel whel tikel | According to the concept of user experie
N of dHES oldfsta F&3sl= WS & |nce design, understand the principles of d
(449) S5A Boh g gale] 72 g9l esign and learn how to apply. We system
A UX gaelel #e dedo] 348 A% atically train a series of processes on UX
2l #H M AAZHoE FHd) design in various areas of design from a
practical point of view.
3434 Cultural Design Startup
gzrels sty Adst AAS= 2& | The aim of the course is to develop the
232 3t o2 s %‘9124 ofo]t]o] | design in connection with a start-up. Stud
g =24 Al 2 gA A W E, | ents learn to come up with creative idea
AF  vzyx md £9 %% gtgtt). w3 s, think logically, set research methods, a
(262) TRl 719e] EAC A3 A9 2 vhnd build business models. Moreover, stude
ARS gFgozN HAZ tiAQl 71 nts prepare for a real start-up design co
A& FHgit mpanies by learning business and marketi
ng strategies suitable for the characteristi
cs of a design company.
AYEZ2 A EDFGH2EYAR]) Foundation culture Project(1XCapstone Design)
e?ﬂ Hola YA AFz2AEZ|Y F | In this course, as an experimental and an
A4S Y3 FEoz 4kdryzele] W I independent new project planning exercise,
A2AE F83te FFIAHES F4 02 students design and create mainly public e
At AZets Eolth, EAHZ 9l nvironmental objects, by using the method
AFrAelol} ATl By A Yol s and materials of industrial design. Unlike
a |2 FA AdYeloz A4 g the ordinary product or interior designs, t
(‘3,‘6"5 his is an industrial design, with a larger s

pejgth SYE
3 e AgAs
#Ql o4& AT

2
We AL AYHELE Bt gt
e
A

cale theme, in which students have to dec
ide and experience the concept of higher
level, with more diverse and deeper desig
n requirements. Through this course, stud
ents meet the public environment issues, i
ncluding the user as the public concept a
nd flow of traffic.
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AYEIZZHEQFH2EYARD Foundation culture Project(2XCapstone Design)
YA AAAGAZA Y FHL 93 An experimental, multi-disciplinary studio
JEoz Z2AE &4 W tA H] |for a freelance designer is exploring the

AR 2Yze AwmFRl e %‘%@ﬁ} . application of independence project and m
(361) HAHES T SHAES o8 €9 ¥4, ethodologies opportunity to learn overall d
Z2AE £3 9 #g, uz2Y2x 4 5 esign business such as collaboration with
= A33o other parties, acceptance project orders a
nd managing business documentations.
HAutAH Fashion Marketing
PASE] A B FE5S Y3 nAE | The purpose of this courses are to investi
A8 t‘o“ﬁ—%_ St 524 59 9 %H*d‘*&% gate the consumer needs to develop fashi
(449) of tig &HlA 5 5AL olaldt & o] on products, and to analyze the target ma
£ HAdntAd &E3tt rket, fashion trends, and consumer behavi
or to prepare the guidelines to plan fashio
n products.
AP REA Fashion Information Analysis
gl 4718, A4, 7%, B 5 3| This course studies fashion designing, mer
A A BokE olgslal w4 EE|chandising, production, marketing, buying
A% AR 3 9 24 59¢ 720 and selling in order to understand the pro
(343) cess of fashion industry. Students will be
able to understand the characteristics of f
ashion markets and predict the future dir
ections of fashion market in Korea.
HAFE71Y Fashion Merchandising
A wAE Q9 F A Ao A | This course deal with Fashion Merchandisi
A A A8 ¢ g /M 23 g5 74 | ng methods and process to be applied in
33} AF dAdgo| A % 6§?Jr7<é S SAEE FA 3 | the field. Students develop ability of mark
(@52) ¢l o2 AHE w91 o]e} W& et research and brand launching.
sho] A ZARSL ‘““‘: qAAYE Al
2 APs) go2N AgdH AFHY
dol HEF o
WA ESFEZ=(A2ETAQ) Fashion Culture Contents(Capstone design)
Ao RE ddztA A AAY AESE | In this course, students study a variety of
25 53 e Ast= thdt o] theories which explain the fashion based o
A & AFE A I3 B3 59 % n the fashion culture contents of the whol
(325) A BMS E3) HAEs9) 7tel] ois]|e world throughout history. Through the a
o] 3l g} nalytic thinking beyond space and time, th
ey also understand fashion culture and hu
man being.
HA LA 718 Fashion Textile Planning
A 24 EA i3 4L 71uko 2 | Based on the knowledge of fashion textil
AR dxgd 242 71887 $98) EUL, e, students learn how to analyze and inve
(442) | an)A, 7)%o] B AR 2A 2 BAM3 stigate information about trend, consumer
AL et and technology in order to develop textile
s products.
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Subjects / Descriptions

Korean Fashion Product Development

o 1O B A
o G 2 of | of

Through the planning and construction of
daily fashion goods using Korean tradition
al sewing and dyeing method, students cul
tivate planning capacity of fashion merch
andising skill.

LD
83

VA=
(622)

Understanding for Food Industry

o)y oo
> | >
>
r? o

lo
o
2

The aim of the subject is to prepare for
the professional careers in restaurant bu
siness by providing theoretic and practical
studies for effective restaurant operation.

VA=
(712)

Global Food Culture

A4S Afste] 7|7 JEAE S A
ki AAY AEste] A9 Exo 54
< olslgt. 229 7193 HHE £
3 golrol A
ZHE & 3t

of

o
a2
o
fru

Study in the relationship between food an
d culture, and comparative analysis of foo
d cultures across the world, especially the
ir individuality and universality.

VA=
(712)

4%%

Food Science

A dubAQl A S vetaia ze
of doju= =2, 354 W g x4
AF7heel dd® AESH AHd o
o g5tk

==
5
9}
S

st

Provides general characteristics of foods,
physicochemical changes and functional pr
operties of food during food preparation a
nd processing.

=
Ol

(532)

FAFILEY

Korean Restaurant Establishment and Man
agement

Sk akdol o g
=g 853l
AP8xs A AGAYAY A
ez e wAS 53 shgeiy g
B3 A4 243 4 Fdl
AAAE 9 wjA], w48 5 FYH
g4 y&e s

Understandings the overall Korean food in
dustry and establishment trends of Korean
restaurants, and study how to make mana
gement proposals and key aspects of rest
aurant establishment and operations such
as determination of restaurant concepts, d
esign and layout, menu planning related
with restaurant business starting.

4=
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Menu Development for Korean Restaurant
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Provides the studies of the process about
the planning and developing a workable,
quality menu for the profitable operation
and strategic menu development by menu
marketing.

gz
(334)

Demonstration of korean cusine

A
EXE

lo
N

We learn how to put the ingredients and
garnish on the plate and understanding w
hich is korean traditional style and moder
n sense of food.
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