gAZe=nlAE (Video Content Marketing Micro Degree)
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‘:3’?}~ | BeERd 1%31‘11 0|23 oop|E A7 ‘This course teaches cinematography and lig
Zdx | Tz | gI= e }%P.E 293 =294 7] %—% hting technology. It also helps students visu
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TARdEE Principles of Marketing
‘ Principles of Marketing course introduce th

aH|z MEF) gkE 02 Q1% 4H|IAESS e process of planning, doing, and controllin
ES ‘ f”g«l Soislete %E—L 24& 98 19k | g of serious management activities adopted
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